
 

Characteristics Perfect Competition 
 
 

Monopolistic 
Competition 

Oligopoly Monopoly 

# of sellers  
 
 
 

   

Availability of 
subs 

 
 
 
 

   

Degree of 
elasticity of 
demand 

 
 
 
 
 
 

   

Type of 
products 

 
 
 
 

   

Price strategy  
 
 
 
 

   

Barriers to 
entry/exit 

 
 
 
 

   

Efficiency  
 
 

   

Economic 
Profits 
P, ATC 
 

 
 
 

   

P, MC 
 
 

    

P, MR 
 
 

    

Advertising  
 
 

   

Examples  
 
 
 

   


